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public. While business has been largely responsible for 
exacerbating plastic pollution, business also plays an 
indispensable role in mitigating it (see Figure 1). 

As few as 100 companies have the potential to prevent 
roughly 50 million metric tons of the world’s plastic 
waste by 2030.4 This potential can only be reached if 
businesses pursue plastic waste mitigation activities that 
are designed to maximize the potential for impact and, 
furthermore, if they strategically contribute to systems 
change. 

About ReSource: Plastic 

ReSource: Plastic is WWF’s activation hub for companies 
that are ready to translate plastic commitments to 
meaningful action but need help building a roadmap to 

get there. We close that “how” gap through the ReSource 
Footprint Tracker, an innovative measurement frame-
work that tracks corporate action against ReSource’s 
three-pronged approach to leverage business as a 
catalyst for systems change. This approach includes:

•	 Eliminating unnecessary plastic through business 
model innovation, reduction, and substitution

•	 For plastic that is necessary, shifting from virgin plastic 
sourcing to sustainable inputs, including recycled 
content, responsibly sourced biobased content,5  and 
advanced materials6  

•	 Doubling global collection, recycling, and composting 
of plastic so that the plastic going into the system is 
circulated back 

FIGURE 1. ReSource: Plastic Theory of Change.
































































































































