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Executive Summary

ABOUT RESOURCE

Nature has long taught us that change is key to survival—

and with plastic waste threatening the natural environ -

ment on which we depend, change can’t wait. World 

Wildlife Fund (WWF) is working toward a vision of No 

Plastic in Nature by 2030, and is leading the charge to 

help reimagine how we source, design, dispose of, and 

reuse the plastic materials communities most depend 

upon. Because while plastic can help make our hospitals 

safer, our food last longer, and our packages more 

�H�]�F�L�H�Q�W���W�R���V�K�L�S�����L�W���K�D�V���Q�R���S�O�D�F�H���L�Q���Q�D�W�X�U�H����

By inspiring action across their sectors and supply 

chains, as few as 100 companies have the potential to 

prevent roughly 50 million metric tons of plastic waste by 

2030. ReSource: Plastic is tapping into this potential by 

helping companies translate large-scale plastic commit -

ments into meaningful, measurable impact. 

ReSource does this through an innovative measurement 

framework, the ReSource Footprint Tracker, which 

�L�G�H�Q�W�L�4�H�V���W�K�H���F�K�D�Q�J�H�V���W�K�D�W���F�D�Q���P�D�N�H���W�K�H���E�L�J�J�H�V�W���F�X�W�V���L�Q��

a company’s plastic footprint and establishes a tracking 

system to measure progress. It also frames a common 

language for plastic sustainability, providing perspective 

on opportunities for Member collaboration on large-

scale interventions. This big-picture view is designed to 

elicit data-driven actions aligned to ReSource’s theory of 

change: eliminating unnecessary plastic, shifting to 

sustainable inputs for remaining plastic, and doubling 

global recycling and composting.

�$�V���S�D�U�W���R�I���W�K�H���H�•�R�U�W���W�R���E�U�L�Q�J���G�D�W�D���D�Q�G���F�R�O�O�D�E�R�U�D�W�L�R�Q���W�R��

the forefront of corporate action, ReSource publicly 

reports on Member progress year over year. The 

Transparent report series is ReSource’s annual publication 

that details and tracks progress on Member activities 

and harnesses this new data to provide recommenda -

tions for action—both internal to company supply chains 

�D�Q�G���D�F�U�R�V�V���Z�L�G�H�U���P�X�O�W�L���V�W�D�N�H�K�R�O�G�H�U���H�•�R�U�W�V��

TRANSPARENT 2021 

Transparent 2021 is the second installment of this series. 

�–�W���S�U�H�V�H�Q�W�V���N�H�\���4�Q�G�L�Q�J�V���U�H�O�D�W�H�G���W�R���W�K�H��ReSource Members’ 

global plastic footprints in 2019 and 2020, including their 

use of plastic by polymer type and form, use of recycled 

content and sustainably sourced biobased content, and 

the likely waste management pathways for their plastic 

portfolios. The report includes progress analysis for the 

Principal Members who reported in the previous annual 

report, Transparent 2020, as well as a baseline analysis of 

the Members who joined ReSource after June 2020. The 

scope and characteristics of each company’s data are 

outlined within the report.
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Introduction 

�(�Y�H�U�\���G�D�\�����S�O�D�V�W�L�F���L�V���5�R�Z�L�Q�J���L�Q�W�R���Q�D�W�X�U�H���D�W���D�Q���X�Q�S�U�H�F�H�G�H�Q�W�H�G���U�D�W�H���D���G�X�P�S���W�U�X�F�N���V���Z�R�U�W�K���H�Y�H�U�\��

minute goes into our oceans alone. In one year, this plastic waste adds up to 11 million metric 

tons and impacts over 800 species.1,2 And as this crisis spreads to every corner of the globe, 

World Wildlife Fund (WWF) is leading the charge to reimagine how we source, design, dispose of, 

and reuse the plastic materials communities most depend upon. Because while plastic can help 

�P�D�N�H���R�X�U���K�R�V�S�L�W�D�O�V���V�D�I�H�U�����R�X�U���I�R�R�G���O�D�V�W���O�R�Q�J�H�U�����D�Q�G���R�X�U���S�D�F�N�D�J�H�V���P�R�U�H���H�]�F�L�H�Q�W���W�R���V�K�L�S�����L�W���K�D�V���Q�R��

place in nature. 

�:�:�)���L�V���4�J�K�W�L�Q�J���I�R�U���D���Z�R�U�O�G���Z�L�W�K���Q�R���S�O�D�V�W�L�F���L�Q���Q�D�W�X�U�H���E�\���������������D�Q�G���Z�H���U�H���Z�R�U�N�L�Q�J���W�R�Z�D�U�G���W�K�L�V��

vision by tackling the root cause of the crisis: a broken material system. WWF is approaching 

systems change through three critical pathways: private sector action, good government policy, 

and public engagement. As part of this strategy, WWF is partnering with companies around the 

planet to engage private sector action as a key lever for transformation. 

Businesses are uniquely positioned to reduce waste through improved sourcing, design, and 

business model innovation within their own supply chains, as well as serving as a point of 

�L�Q�5�X�H�Q�F�H���E�H�\�R�Q�G���W�K�H�L�U���V�X�S�S�O�\���F�K�D�L�Q���I�R�U���F�D�W�D�O�\�]�L�Q�J���D�F�W�L�R�Q���D�P�R�Q�J���R�W�K�H�U���V�W�D�N�H�K�R�O�G�H�U�V�����L�Q�F�O�X�G�L�Q�J��
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governments and the public. While business has been 

largely responsible for exacerbating plastic pollution, 

business also plays an indispensable role in mitigating it 

(see Figure 1).  

As few as 100 companies have the potential to prevent 

roughly 10 million metric tons of the world’s plastic 

waste per year.3 This potential can only be reached if 

businesses pursue plastic waste mitigation activities that 

are designed to maximize the potential for impact, and 

furthermore, if they strategically contribute to systems 

change. 

About ReSource: Plastic 

ReSource: Plastic is WWF’s activation hub for companies 

that are ready to translate plastic commitments to 

meaningful action but need help building a roadmap to 

get there. We close that “how” gap through an innovative 

measurement framework, the ReSource Footprint 

Tracker, which measures and tracks corporate action 

against ReSource’s three-pronged approach to leveraging 

business as a catalyst for systems change:

•	 Eliminating unnecessary plastic through business 

model innovation, reduction, and substitution

•	 For plastic that is necessary, shifting from virgin plastic 

sourcing to sustainable inputs, including recycled 

content, responsibly sourced biobased content, 4 and 

advanced materials5 

•	 Doubling global collection, recycling, and composting 

of plastic so that the plastic going into the system is 

circulated back 

FIGURE 1. ReSource: Plastic Theory of Change.
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By building a large corporate membership and helping 

these companies take on data-driven strategies for 

impact, the goal of ReSource is to prevent 50 million 

metric tons of plastic waste by 2030. To get there, 

ReSource is working with its Member companies to:

MEASURE IMPACT of ReSource Members’ plastic action 

through an innovative measurement framework, the 

ReSource Footprint Tracker, which calculates aggregate 

and individual Member global plastic footprints to track 

the progress of these activities annually and inform 

strategy. 

MAXIMIZE IMPACT by tracking implementation and 

progress of these activities through the ReSource 

Footprint Tracker to identify what interventions to reduce 

waste should be prioritized, scaled, or improved upon.

MULTIPLY IMPACT by catalyzing opportunities for 

collaboration on large-scale interventions, which is 

critical to bringing speed and scale to solutions and 

investments toward systems change. 

Members

ReSource���Z�D�V���O�D�X�Q�F�K�H�G���L�Q���0�D�\�������������Z�L�W�K���4�Y�H���F�R�P�S�D�Q�L�H�V��

that have demonstrated ambition and sector leadership 

on plastic waste to serve as Principal Members: Keurig 

Dr Pepper, McDonald’s, Procter & Gamble, Starbucks, 

and The Coca-Cola Company. Since then, we have 

welcomed three additional Members: Amcor, Colgate-  

Palmolive, and Kimberly-Clark. As Members of ReSource, 

the companies are committed to tracking and reporting 

on their plastic footprint annually as well as taking 

recommended actions to advance ReSource’s goals and, 

�L�P�S�R�U�W�D�Q�W�O�\�����S�X�U�V�X�L�Q�J���F�R�O�O�D�E�R�U�D�W�L�Y�H���H�•�R�U�W�V���Z�L�W�K���R�W�K�H�U��

companies and stakeholders to scale critical interven -

tions to address plastic waste. 
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Supporting Partners & Collaborations

THOUGHT PARTNERS

Our Thought Partners, the Ellen MacArthur Foundation 

�D�Q�G���2�F�H�D�Q���&�R�Q�V�H�U�Y�D�Q�F�\�����D�U�H���O�H�D�G�H�U�V���L�Q���W�K�H���J�O�R�E�D�O���H�•�R�U�W��

to stop plastic pollution and strengthen the conservation-  

driven objectives of ReSource. They have helped guide 

the strategy of ReSource: Plastic, and their expertise will 

continue to inform the work of ReSource in upcoming 

years. Furthermore, ReSource: Plastic aims to build on 

and align with their programs and tools, notably the 

Trash Free Seas Alliance®, led by Ocean Conservancy, 

and the New Plastics Economy Global Commitment, led 

by the Ellen MacArthur Foundation and UNEP.

IMPLEMENTATION PARTNERS

Implementation Partners are organizations that are 

scaling the reach and impact of ReSource activities.  

The American Beverage Association (ABA) became an 

Implementation Partner in 2019 to align measurement 

methods and programmatic expertise with its Every 

Bottle Back initiative, focused on increasing PET recycling 

in the United States. In 2020, the U.S. Plastics Pact 

launched, bringing together stakeholders to implement 

solutions toward a circular economy. The U.S. Plastics 

Pact joins ABA as a ReSource Implementation Partner, 

utilizing the ReSource Footprint Tracker as a measure-

ment tool for annual progress tracking. 

OTHER COLLABORATORS

ReSource also collaborates with peer organizations and 

initiatives to strengthen our methodology and amplify 

�R�X�U���H�•�R�U�W�V�����$���N�H�\���F�R�O�O�D�E�R�U�D�W�R�U���L�Q���D�G�G�L�W�L�R�Q���W�R���W�K�R�V�H���D�E�R�Y�H��

is the World Economic Forum’s Consumers Beyond 

Waste initiative, which in 2021 has focused on thought 

leadership and catalyzing collaborations for scaling reuse 

systems. We also acknowledge and appreciate the 

contributions that Wood Mackenzie, The Recycling 

Partnership, Circulate Capital, and the Plastic Leak Project 

made to the design of the ReSource Footprint Tracker.
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Measure 
Results & Progress Report

Transparent 2021 is the second annual report that details Members’ plastic footprints and tracks 

progress on corporate actions. This publication provides recommendations for action, both 

�L�Q�W�H�U�Q�D�O���W�R���F�R�P�S�D�Q�\���V�X�S�S�O�\���F�K�D�L�Q�V���D�Q�G���D�F�U�R�V�V���Z�L�G�H�U���P�X�O�W�L���V�W�D�N�H�K�R�O�G�H�U���H�•�R�U�W�V��

Methodology 

The ReSource Footprint Tracker is the mechanism that enables ReSource Members to measure, 

maximize, and multiply the impact of their actions on plastic. The methodology provides insight 

into how much and what type of plastic companies use, and where that plastic goes once it is 

disposed of (the waste management outcome). 

The big-picture view is designed to elicit data-driven actions aligned to ReSource’s theory of 

change: eliminating unnecessary plastic, shifting to sustainable inputs for remaining plastic, and 

doubling global recycling and composting.






























































































































